
Growing SEO 
by involving the company
Case Accent
Pascal Van Neder – Digital Marketing Manager – House of HR
In cooperation with SEO agency WiSEO



+45000
employing

people each month
2900
happy rebels

€ 2 bn
sales in 2019



Accent is a recruitment expert with an absolute focus on temp to perm in Belgium.

Largest office network Specialized niches &
dedicated teams

Focus on Digital

+1000 in-house
employees

19 000 people employed 
each day

Website - SWOP -
NOWJOBS - MyAccent -

Hi Accent

+20 subniches



War for Talent
Market shift – focus on candidates 
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Digital Recruitment Marketing Strategy
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Drastically increase 
quality organic traffic to 
accentjobs.be

Goal



Technically improve our 
website for SEO

Objective 1



Technically improve our website for SEO
ü Improve site architecture (incl. internal linking)
ü Fix major search console issues
ü Optimize crawl efficiency
ü Missing meta data
ü Fix mobile/desktop differences (Mobile-first index)



Put more focus on 
SEO content

Objective 2



More focus on SEO content

Content production wasn’t
really focused on SEO.
We just wrote about what
looked cool or interesting to
write about.

We didn’t know exactly how
our customers were searching.

Too much guessing.



Know your customer

Blue collar

Different persona = Different questions & SEO needs

White collar Construct



Know your customer
Different needs & questions = Different types of content

DO

Blog Blog + Jobs Jobs

THINKSEE



Keyword brainstorm



Keyword Brainstorm
Determine search volume & cluster keywords



Keyword Brainstorm
Make it visible – mindmap it!



Less gut feeling, more data
Search volume on vacatures + [city] 



We have a lot of ideas 
and data.
Now let’s get things done.



Getting Things Done
Divide into doable pieces (tasks) and set deadlines



Getting everyone on board



Internal training sessions

Marketeers

Write blog content and 
texts for category pages

A lot of contact with SEO 
team

Midtail traffic

HR consultants

Add job postings to the  
site

Less contact with SEO  
team

Longtail traffic

Different types of content



In-depth training Short training (incl. video, webinar)

Repeat more often

Internal training sessions
Different types of training

Marketeers HR consultants



Easy-to-access reports

Offices can check 
the performance 
of their job 
postings.



Results ORGANIC SEARCH

34.5%
of total website traffic+3.4% 

APPLICATIONS
(NL – organic)

18%
increase in 
ORGANIC 
TRAFFIC
Blog + 30.8 %
Jobs + 10.8 %

YoY 2018 - 2019

+12.9% 
APPLICATIONS

(FR – organic)



Learnings

Call for help: specialists

Know your customers

Involve people with client contact

GTD - Split up into smaller tasks

Get everyone on board with trainings

Easy-to-access reporting



Pascal Van Neder
Digital Marketing Manager

+32 495 91 20 54  |  pascal.vanneder@houseofhr.com

www.houseofhr.com  |  www.accentjobs.be


