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The probability
of rolling an even
number or an

odd number is
1:2




This is an
example of
‘equiprobability’







“Assigns

equal probabilities to
outcomes when they
are judged to be
equipossible”
(Wikipedia)




In URLs, content,
locations & entities
equiprobability can
be problematic




When one of a
number of pluralities
equally meets an
information need
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This could be
duplicate content or
‘ambiguity in
entities’
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Equiprobability is




LaPlace’s Principle of

Indifference




la places principle of indifference !, Q. ‘

Q Al [&) Images [*] Videos [E News < Shopping i More Settings  Tools

About 8,260,000 results (0.53 seconds)

Principle of indifference philosophy

The principle of indifference stateslthat in the absence of any relevant evidence, I
agents should distribute their credence (or 'degrees of belief') equally among all the
possible outcomes under consideration. In Bayesian probability, this is the simplest
non-informative prior.

en.wikipedia.org » wiki » Principle_of_indifference

Principle of indifference - Wikipedia

Search for: Principle of indifference philosophy
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Where there is equi-
possibility there is a need for
further confirmations




Further ‘confirmations’

beyond the same content or
surface form must be sought




Where two or more domain
assets, surface forms, or
entity determinations are
considered equal a
representative is ‘the chosen
one’ (canonical)




Nearest Neighbours
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All the pluralities
are clustered
together and one

s picked

clusters

Q Al & Images & News O

About 492,000,000 results (0.99 seconds)

Cluster analysis or clustering is the task of grouping a set
of objects in such a way that objects in the same group
(called a cluster) are more similar (in some sense) to each
other than to those in other groups (clusters).

Cluster analysis - Wikipedia
https://en.wikipedia.org » wiki » Cluster_analysis
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Sometimes ‘bits’ Near Duplicate Content Can Cause Google

are picked from ¥ Chaose Wrong Snippet
multiple
‘equiprobable TheSEMPost
outcomes’ Near Duplicate Content Can Cause

Google to Choose Wrong Snippet
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In an ideal
Wieldle

( = )
precision’ and
‘recall” would

be perfect...
but... it's NOT

relevant elements

false negatives

Precision =

true negatives

Recall = —



So search engines must
also work off probability
determination




Machine learning also
NOW POWErs some
orobability
determination

@



Google Uses Machine Learning for Crawling, Indexing & Ranking

Google Uses Machine Learning for
Crawling, Indexing & Ranking

TheSEMPost

Google Uses Machine Learning

for Crawling, Indexing & Ranking
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Using ‘The
Law of Large
Numbers’




Progressive
learning &
increasingly
‘educated’
guesses




Sometimes
predicti
un

‘probability’
ons can be

oredictable




On the ‘long tail’
there’s often
very little, or
nothing in it




Low to no page-rank pages
(but that is also now just
one of very many things




There will be
lots of
contributing

factors now

1 - PAGE IMPORTANCE CONTRIBI

* Location in Site (e.g. home page more important
than parameter 3 level output)

« PageRank

« Page type / file type (‘about us’ e.g. less
iImportant)

* |Inclusion in XML sitemap (if others are
excluded)

* |Internal PageRank

* Internal Backlinks

* In-site Anchor Text Consistency

« Relevance (content, anchors and elements) to a
topic (Similarity Importance)

» Directives from in-page robot and robots.txt
management
Parent quality brushes off on child page quality

IMPORTANT PARENTS LIKELY
SEEN TO HAVE IMPORTANT CHILD
PAGES

IORS??
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hen the canonical
balance Tips From
Equiprobability
Slightly




Where ambiguity
leads to
equiprobability
intermittently




Your ranking flux might well be transferring equiprobability






Exact duplicate content

Near duplicate content

Different Natural language ambiguity

types of
ambiguity

can impact
SEO Dot-to-dot ambiguity

Generational cruft based ambiguity

Machine learned ambiguity ‘lag’

Semantic heterogeneity

Location based ambiguity



Exact duplicate
content




Corporate needs you to find the differences
between this picture and this picture.

| They're the same picture.







Most linked to internally

Google

orobably Most linked to externally

chooses the

) Included in XML sitemap
one with

highest HTTPS
probability

Prettier URLs



Maybe one or
several of many
‘importance’

factors

1 - PAGE IMPORTANCE CONTRIBI

* Location in Site (e.g. home page more important
than parameter 3 level output)

« PageRank

« Page type / file type (‘about us’ e.g. less
iImportant)

* |Inclusion in XML sitemap (if others are
excluded)

* |Internal PageRank

* Internal Backlinks

* In-site Anchor Text Consistency

« Relevance (content, anchors and elements) to a
topic (Similarity Importance)

» Directives from in-page robot and robots.txt
management
Parent quality brushes off on child page quality

IMPORTANT PARENTS LIKELY
SEEN TO HAVE IMPORTANT CHILD
PAGES

IORS??
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Google works this
out VERY quickly



Near-duplicate
content







starts off well
enough... but over
time
















































































































































































































































































































































































































































































































































